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The end of the year is approaching and like many, you may be considering the best way to 
get the biggest bang for your buck in what’s left of your marketing budget. Luckily, videoLuckily, video  
remains one of the best options for content that is engaging and effectiveremains one of the best options for content that is engaging and effective. If you’re 
also running low on ideas about what to make your video about, we got you.
 

 
Below you’ll find 5 ideas for incredible videos that are effective {and relatively easy} for any 
industry. And because of their simplicity, they can also be made before the end of the 
quarter. So if you've got some 'use it or lose it' budget, it's time to consider in either a)a)  
investing in your own capacity to make videos or b) investing in a localinvesting in your own capacity to make videos or b) investing in a local  
production company to expedite the process for youproduction company to expedite the process for you. (BONUS: many of these content 
ideas can become ‘evergreen’ pieces that you can reuse in your social media, email 
newsletters etc.. The possibilities are endless!)
 
Live video: Live video: As the name suggests, a live video is just that - live! And with streaming 
capabilities on all the major social networks, there’s never been a better time to give it a try. 
Unsure if you’re ready to jump into something live because you won’t have 100% control 
over what’s end up being seen? Fear not! Because live video is done on your time and not 
your audience’s, you can be sure that your viewers are interested and in the right niche. 
Another benefit? It’s not nearly so crowded in the world of livestreaming. 
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Just to make it a little easier, here are 5 tips to help you with your livestream:

1. Promote, promote, promote! Make sure your audience knows when your livestream is 
a week or so in advance and then remind people! 

2. Practice, practice, practice! Even though your video is live and subject to any extra 
“fun” that may pop up, the more you practice, the better your results will be.

3. Prepare, prepare, prepare! Set up your livestream space ahead of time. Turn off your 
ringer, lock the doors, pull up the drawbridge if you have to, but try to minimize the 
possibility of unplanned chaos descending on your vid. 

4. (I’m out of repeating P words). Optimize your content! Use relevant hashtags and 
don’t forget to make sure all metadata and keywords are aligned.

5. The after is just as important as the before! Take the time to thank everyone for 
coming in the comments - and be personable and authentic about it. Don’t forget, 
even if it may feel painful, to watch yourself again to analyze how you can improve for 
the next time.

E-learning / explainer: E-learning / explainer: OK so before we dig into this type of video, let’s take a quick look 
back at why explainer videos are essential for an effective marketing campaign. It all starts 
with inbound marketing, which to put briefly, is a methodology designed to attractinbound marketing, which to put briefly, is a methodology designed to attract  
visitors and customers inwards, rather than pushing the specifics of your brand orvisitors and customers inwards, rather than pushing the specifics of your brand or  
service outservice out. To do so, you must create content that is valuable, so that someone, 
regardless of whether or not they may be your customer, can learn and improve from your 
video.
 
Why does it work?

1. It demonstrates credibility and thought leadership of your brand
2. SEO and long tail keyword integration in your content and metadata 
3. It’s a refreshing alternative for your customers to a pushy sales tactic. Why? Because 

of psychology. Imagine you are trying to catch a dog. Do you chase it and try to run it 
down on foot or offer it a snack?*

So, go forth and create something useful!
(A bonus tip: try writing a blog post first before your video. This a) helps you to organize 
your thoughts and b) can be utilized in conjunction with your video for even better SEO 
results)
 
Stories: Stories: These are similar to livestream in some ways, but in others are quite different. 
Whereas a livestream is just that - live - a story can be a reposting of something live that you 
just did. Make a new story next time you’re on the way to a client meeting or helping to 
launch a new product. 
 
This can give your brand a MUCH more human feeling and you’re also meeting people 
where they already are. Don’t believe me? According to Instagram, stories get 400According to Instagram, stories get 400  
million views per day. million views per day. So if you’re not making stories, you’re missing out.
 
Oh and they have awesome gifs like this one that you can add to your story:
 



 
 
Personal Interview: Personal Interview: These videos are a great way to demonstrate your knowledge of 
industry and to market your own personal brand. It’s also a great way to showcase your 
personality and what you can do for potential clients.
 
A few tips:

1. Plan your answers and questions from the beginning - don’t wing it and make up the 
script on the spot 

2. Smile! 
3. Plan your surroundings ahead of time and work to minimize distractions
4. Consider hiring a video editing pro to integrate b-roll (footage you can cut away to 

whilst you are speaking), music, transitions or other effects 

Seasonal / end-of-year: Seasonal / end-of-year: The end of the year is approaching (why is it that November 
makes it feel ‘official’?), so it’s the best time to have a look back at the year and what you’ve 
accomplished. This video can not only be useful as a marketing tool that basically acts asacts as  
a series of testimonials to your success, but also as a tool for personal growtha series of testimonials to your success, but also as a tool for personal growth. 
 
By distributing this video you have the chance to catch on to what is often a trending topic 
(“things I’ve learned” etc) at the end of the year and gain some momentum and viewership. 
If done correctly, you can also highlight the successes of your clients in such a way that 
they may even consider sharing your video to their network.
 

ConclusionConclusion
 
It’s never too late to get started on video. And if you choose to make it yourself, don’t get 
discouraged if the first video doesn’t come out exactly how you hoped; don’t let it set you 
back. Consider getting help from a pro when you need it.
 
A note about marketing: A note about marketing: the distribution of your video is just as important as the quality. 
Creating a clear plan for amplification throughout your networks prior to and after the 
posting of your video can multiply its success.
 
If you are unsure about making or marketing your own video, chances are we can help you 
out. Feel free to drop me an email at francesca@staloproductions.com and we’ll see what 
we can do to get you the video of your dreams.
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we can do to get you the video of your dreams.
 
*Author’s note: This comparison is meant to be satirical. Obviously you can’t REALLY 
compare lead generation to catching loose dogs.
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